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United Way Southwest Alabama

United Way of Southwest Alabama is a nonprofit organization dedicated to improving the
quality of life for families and individuals across Southwest Alabama. They bring together
donors, volunteers, businesses, and partner agencies to address community needs and create
long-term, sustainable change.

Target Audience No. 1: Donors

Goal: To increase donations and community engagement for United Way of Southwest
Alabama.

Objective #1: To increase individual donations by 20% and raise donor participation by
15% within the next six months.

Strategy #1: To promote United Way of Southwest Alabama as a trusted,
impactful organization by highlighting transparency, measurable outcomes, and
real stories that show how donations directly improve lives.

Tactic #1: Launch a campaign on social media sharing local impact stories
regarding United Way, including videos, testimonials, and before-and-after
stories.

Tactic #2: Create matching donations programs.

Tactic #3: Host community events like fundraisers increase awareness.



Tactic #4: Use targeted email marketing to share impact reports and encourage
recurring donations.

Target Audience No.2: Corporate Partners and Local Businesses

Goal: Increase corporate engagement and financial support through partnerships and workplace
giving programs.

Objective #1: Gain 10 new corporate partners within one year.

Strategy #1: Highlight United Way Southwest Alabama as a valuable community
investment partner that helps businesses strengthen their brand.

Tactic #1: Create customized corporate partnership packages.

Tactic #2: Share reports through social media, newsletters, and direct email
showing how corporate contributions directly benefit the community.

Target Audience No.3: Local Businesses
Goal: Increase awareness and financial support through workplace giving programs.
Objective #1: Increase local business campaign participation by 20% within one year.

Strategy #1: Highlight United Way Southwest Alabama as a valuable community
investment partner that helps businesses strengthen their brand.

Tactic #1: Highlight partner businesses on social media and in newsletters to
provide recognition.

Tactic #2: Give businesses annual “impact results” showing how their
contributions have helped the community while also tying their impact to local
workforce/community stability.

Tactic #3: Collaborate with local media to highlight business partners.

Target audience No.4: Young Emerging Leaders



Goal: Build long-term donor relationships by engaging younger audiences early.

Objective #1: Increase donations and volunteer participation from young adults ages 20-
35 by 25% over the next year.

Strategy #1: Use digital platforms and social engagement to make giving feel
accessible and easier for younger audiences.

Tactic #1: Use social media campaigns (Instagram, TikTok, LinkedIn) featuring
real stories and short-form videos.

Tactic#2: Host casual, social fundraising events (happy hours, service days,
community meetups).

Tactic#3: Partner with local influencers or young professionals to amplify
messaging.



